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Waltham Forest News is a free publication produced by the London Borough of Waltham 
Forest and the only local newspaper distributed across the whole of the borough. Every 
issue a 110,000 copies delivered to homes and businesses in Waltham Forest.

107,500 copies are delivered to 97,000 households and 6,500 businesses (where approximately 
two copies are delivered to high street shops).

2,500 copies are made available at pick up points across the borough including libraries, leisure 
centres and other Council premises.

By advertising in Waltham Forest News you can reach a wider audience in the borough and recruit 
local people. Waltham Forest News has the widest circulation in the borough. 

Agency Commission: 10% for BPA and PPA accredited agencies.  
Note: All prices are excluding VAT. Prices per insertion.

ROP Rates (General Advertisements) Price Per Ad
 
Ad Sizes

1
Issue

2
Issues

3
Issues

4
Issues

 
Design 

Full Page (H: 335mm x W: 265mm) £1,855 £1,700 £1,545 £1,290 £360

Half Page (H: 146.5mm x W: 265mm) £930 £850 £775 £645 £270

Quarter Page (H: 146.5mm x W: 132mm) £545 £525 £465 £350 £180

Front Page Banner (H: 54mm x W: 265mm) £500 £460 £420 £350 £135

Classified Ad (H: 58mm x W: 129.5mm) rates starting from £150 £135

Waltham Forest Council 
has unveiled a multi-
million pound support 
package focused on 
younger and older 
residents who have been 
worst affected by the 
pandemic, alongside a 
new lobbying campaign 
to ensure the borough 
gets a Fair Deal from 
central Government.

A £5.5m funding pot has 
been announced including 
a £1.4m investment in 
children’s services; a 
£400,000 investment to 
help people in the borough 
age well; and £230,000 
of investment to connect 
Waltham Forest residents 
with good jobs.

This will be accompanied by 
a lobbying campaign asking 
the Government to ensure 
that Waltham Forest gets a 
Fair Deal and receives the 
level of support it deserves. 
The inequality with other 
parts of London is clear 
from the number of police 
officers working in Waltham 

Forest; in the outdated 
formula that decides our 
public health funding; and 
in the dilapidated state of 
Whipps Cross Hospital. Cllr 
Grace Williams, Leader of 
the Council, said: “The extra 
investment from the Council 
is targeted at those most 
affected by the pandemic 
as well as to make Waltham 
Forest a more equal place. 

“Our young people need 
opportunities and a chance 
to develop their skills - and 
so we are bringing new 
green job opportunities for 
them to develop. 

“Older residents should be 
able to enjoy aging well in 
Waltham Forest and be sure 
that their voices are heard 
and valued. We must do all 
we can to reduce inequalities 
in our communities and 

remove the barriers that too 
many people face.

“The recent cut to Universal 
Credit will mean some of the 
borough’s lowest-income 
households will be facing a 
hard winter. That’s why we 
need the Government to 
step up and give Waltham 
Forest a Fair Deal.

“For too long our borough 
has suffered from the 

perception that places 
like Westminster or 
Tower Hamlets somehow 
need more money and 
resources than us. These 
are dangerously outdated 
views of inner and outer 
London that are plain wrong 
and do a disservice to our 
residents.”

OPEN DAY
Saturday 20th Nov 2021 | 9:00am - 1:00pm

(last admission 12.30pm)

Register here: www.sgmc.ac.uk/opendayTAKE CONTROL OF YOUR FUTURE

FIGHTING FOR A FAIR DEAL - 
PAGE 10 

Working for a healthy, safe, green and more equal Waltham Forest www.walthamforest.gov.uk         @wfcouncil

Standing up for residents to get more resources on police numbers and public health 
alongside a new hospital as Council announces extra £5.5m investment

A Fair Deal for Waltham Forest

In memoriam
Chris Robbins CBE
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When I was elected 
Leader, I spoke about my 
values and how these 
would drive the work of 
this Council. Key to these 
values is fairness. 

Over the coming months, I 
will be focussing on making 
sure that there is a Fair Deal 
for all our residents, for this 
council, and for our borough. 

As we move into the winter, 
we know many of our 
residents are facing a cost 
of living crisis. Families who 
would normally manage to 
get by are now at risk of 
severe hardship because of 
the perfect storm created by 
cuts to universal credit, rising 
food and energy prices, and 
tax rises. 

In the last decade we’ve 
seen rising in-work poverty, 
spiralling housing costs and 
mounting debt. 

The picture is still emerging, 
but these trends have only 
been accelerated by the 
pandemic and Waltham 
Forest is vulnerable to these 
national challenges. 

In the very latest figures, 
almost half the children in our 
borough – 47 per cent - live 
in poverty. More than 21,000 
households in the borough 
are fuel poor. We have the 
third highest fuel poverty 
rate in London and are in the 
top-10 worst affected areas 
in England. 16,000 adults in 
Waltham Forest went a whole 
day without eating in the past 

year due to lack of money. 
Nearly 1 in 6 households 
in our borough struggle to 
access food. These figures 
are shocking and deeply 
concerning.

We will do all that we can 
to help those families and 
provide a safety net where 
the government refuses 
to help. We will continue 
to provide discretionary 
payments to cover fuel bills, 
assist our food banks, and 
support a money and debt 
advice service.

However, it is clear that 
Waltham Forest deserves 
a Fair Deal from central 
Government.

For too long our residents 

have had to use a hospital in 
desperate need of rebuilding. 
We need funding and the 
green light to give us a Fair 
Deal on a new hospital.

As far back as 2014/15, 
Waltham Forest had the 
largest gap in London 
between our actual grant 
allocation and the level of 
need as assessed by the 
Department of Health. We 
need a Fair Deal on public 
health funding.

I was simply astounding 
when the Met Police recently 
announced an extra 650 
officers - and our borough 
didn’t get a single one. Does 
anyone think this is a fair 
deal for Waltham Forest?

I want to show residents 
that we are on their side. 
When we can act locally we 
will do so, and if we can’t 
do it alone we will lobby for 
the resources our borough 
needs. I have written to the 
Chancellor to make the case 
for Waltham Forest. 

On a sombre note, I would 
like to pay my respects to 
MP Sir David Amess who 
was stabbed while holding a 
surgery with constituents in 
Leigh-on-Sea on Friday 15 
October. 

An attack on an elected 
representative is an attack 
on democracy. His family, 
friends, and colleagues are 
grieving his loss. 

Contact Waltham Forest Council

More services
available online.

www.walthamforest.gov.uk

tap clickscroll

Edited by: Corporate 
Communications Team

Waltham Forest News wants to hear 
from people in the local community. 
If you have a story that you’d like us 
to cover, email walthamforestnews 
@walthamforest.gov.uk.

Advertising and promotional enquiries:  
Please email: 
advertisingwfn@walthamforest.gov.uk 

Waltham Forest Council does not accept 
responsibility for the content of any non-council 
advertisements in Waltham Forest News. 

Their inclusion does not mean that the council 
endorses the company or product being advertised.

Waltham Forest News is produced using  
trees from sustainable managed forests where more 
trees are planted than felled. Please recycle Waltham 
Forest News when you have finished with it.

Waltham Forest News

Waltham Forest News is published quarterly by London Borough of Waltham Forest with a print run of 110,000 copies delivered to homes, organisations, 
businesses and bulk drops in the borough. 

The official independently audited free letterbox delivery of Waltham Forest News is 97,376 ABC Regional January to December 2018

@wfcouncilfacebook.com/walthamforestcouncil @lbwalthamforest

Why a Fair Deal for Waltham Forest is so important

• LEADER’S SPOTLIGHT • TACKLING THE CLIMATE EMERGENCY AND FLOODING RESPONSE UPDATE •

Council Leader,  
Cllr Grace Williams

We have recently arranged special 
meetings with residents living in 
areas worst affected by flooding  
in July. 

It was a chance for them to ask us 
and Thames Water questions about 
the incident and what actions we 
are taking. We have also prepared 
an advice page with information 
about being prepared before extreme 
weather occurs that you can find at 
bit.ly/PersonalFloodPlan

On page 3 we speak with Gail Penfold 
about her experiences helping 
neighbours during the flooding.  

The Council has agreed its response 
to the Climate Emergency 
Commission report. 

Global leaders are meeting in Glasgow 
for COP26 to discuss the climate 
emergency. Here in Waltham Forest 
we have announced what we will do 
in response to our Climate Emergency 
Commission’s report.

Delivering green job opportunities, boosting 
biodiversity, reducing emissions from 
housing and transport, and encouraging 
behaviour change will be key to success.

Visit page 6 for more details.

Design services available upon request. Please email LBWF@cubiquitymedia.com
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Agency Commission: 10% for BPA and PPA accredited agencies.  
Note: All prices are excluding VAT. Prices per insertion.

Waltham Forest News also offers a leaflet 
distribution service, meaning that your leaflet 
will accompany our paper across the whole 
of the borough or selected wards helping 
you reach your target audience easily at a 
competitive price.

For bespoke delivery campaigns that 
will suit your business, please contact 
Advertisingwfn@walthamforest.gov.uk

Cover Rates & Specials
Ad Sizes Cost Design

4-page cover wrap £7,210 £900

4-page centre page pull-out £5,150 £900

8-page centre pull-out £8,240 £1,600

12-page centre page pull-out £12,360 £1,800

Front page banner purchased with supplement £310 £90

Back pages £2,090 £240

Leaflet distribution from as  
little as £35 per 1,000 leaflets

Join the thousands of people 
backing #WhippsWontWait and 
tell the government we need a 
new Whipps Cross hospital now.

In memoriam
Chris Robbins CBE
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Waltham Forest Council 
has unveiled a multi-
million pound support 
package focused on 
younger and older 
residents who have been 
worst affected by the 
pandemic, alongside a 
new lobbying campaign 
to ensure the borough 
gets a Fair Deal from 
central Government.

A £5.5m funding pot has 
been announced including 
a £1.4m investment in 
children’s services; a 
£400,000 investment to 
help people in the borough 
age well; and £230,000 
of investment to connect 
Waltham Forest residents 
with good jobs.

This will be accompanied by 
a lobbying campaign asking 
the Government to ensure 
that Waltham Forest gets a 
Fair Deal and receives the 
level of support it deserves. 
The inequality with other 
parts of London is clear 
from the number of police 
officers working in Waltham 

Forest; in the outdated 
formula that decides our 
public health funding; and 
in the dilapidated state of 
Whipps Cross Hospital. Cllr 
Grace Williams, Leader of 
the Council, said: “The extra 
investment from the Council 
is targeted at those most 
affected by the pandemic 
as well as to make Waltham 
Forest a more equal place. 

“Our young people need 
opportunities and a chance 
to develop their skills - and 
so we are bringing new 
green job opportunities for 
them to develop. 

“Older residents should be 
able to enjoy aging well in 
Waltham Forest and be sure 
that their voices are heard 
and valued. We must do all 
we can to reduce inequalities 
in our communities and 

remove the barriers that too 
many people face.

“The recent cut to Universal 
Credit will mean some of the 
borough’s lowest-income 
households will be facing a 
hard winter. That’s why we 
need the Government to 
step up and give Waltham 
Forest a Fair Deal.

“For too long our borough 
has suffered from the 

perception that places 
like Westminster or 
Tower Hamlets somehow 
need more money and 
resources than us. These 
are dangerously outdated 
views of inner and outer 
London that are plain wrong 
and do a disservice to our 
residents.”

OPEN DAY
Saturday 20th Nov 2021 | 9:00am - 1:00pm

(last admission 12.30pm)

Register here: www.sgmc.ac.uk/opendayTAKE CONTROL OF YOUR FUTURE
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Standing up for residents to get more resources on police numbers and public health 
alongside a new hospital as Council announces extra £5.5m investment

A Fair Deal for Waltham Forest

In memoriam
Chris Robbins CBE

04
Climate emergency
response

06
Autism  
awareness

11
No Space  
for Hate

12
Black History
Month

21

GET 
YOUR 
FREE 

COPY

WINTER 2021 ISSUE 241NEWS

To advertise email: advertisingwfn@walthamforest.gov.uk



Ad Dimensions

Front page banner  
(H: 54mm x W: 265mm)

Full page  
(H: 335mm x W: 265mm)

Half page  
(H: 146.5mm x W: 265mm)

Quarter page  
(H: 146.5mm x W: 132mm)

Classified Ad 
(H: 58mm x W: 129.5mm) 

Find out if Kickstart is right for you:
• speak to your work coach or 
• email kickstart@walthamforest.gov.uk

Free Job Clubs
 9 Employment support and advice
 9 Help with CVs and interviews
 9 Access to job search websites

Term-time only*
Phone: 020 8496 2974
Email: Adult.Learning@walthamforest.gov.uk
Website: www.lbwfadultlearning.co.uk

*For term dates, please visit our website

Do you have good digital skills? Want to be a volunteer? 
You could become a Waltham Forest digital mentor! 

We are offering free accredited training for digital mentors. 
You would do a six-week Peer Mentoring course and 

help other residents learn digital skills.

Find out more and sign up: phone us on 020 8496 2974 or  
email Adult.Learning@walthamforest.gov.uk

 For free jobs help, or to book a Waltham Forest Adult Learning Service course,  
 phone 020 8496 2974 or visit www.lbwfadultlearning.co.uk 

Volunteer to become a  
digital mentor

We can help you
get a job!

 Find your first job or  
 a new job after a break 

 CVs to interviews:  
 get one-to-one free advice  

 Become an apprentice 

 Start a paid  
 work placement 

 Meet employers at local  
 job fairs and events 

 Gain new job skills and  
 qualifications 

 Get free support to start  
 your own business 

Visit our Jobs and Skills Portal 
or phone 020 8496 2974 •

www.WalthamForestJobs.org

APPLY 
NOW
APPLY 
NOW
To apply now, visit www.sgmc.ac.uk

TAKE CONTROL 
OF YOUR FUTURE

SOCIETY
& CULTURE

ENTERPRISE & 
MANAGEMENT

LEGAL & 
FINANCE

CREATIVE

SCIENCE 
& HEALTH

DIGITAL

0208 523 3544 /monouxcollege

@monouxcollegeinfo@sgmc.ac.uk
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Shawn John Thomas (10) from Thorpe Hall Primary designed this fantastic card that 
the Mayor will send out to all her friends and contacts this year. Great work Shawn!

The Waltham Forest 
Refugee Appeal, which was 
launched in September 

to give residents in the 
borough the opportunity 
to make donations to local 

organisations that support 
new and existing refugees, 
has raised over £12,500 to 

support families escaping 
from violence.
The appeal was part of the 
Council’s wider response 
to the humanitarian crisis in 
Afghanistan, which included 
helping new arrivals from the 
war-torn nation.

A total of 232 donors, including 
individuals, businesses, and 
community groups, together 
generously donated to the 
appeal. One group of friends 
took part in a sponsored run that 
raised over £2,000. 

More on page 4.

Standing together 
Local people raise over £12,500 to support refugees in Waltham Forest

To advertise email: advertisingwfn@walthamforest.gov.uk

n   Cigarette butts prove the biggest issue for the Council’s team of enforcers 
n   A campaign coming down hard on litterers has led to hundreds of fines

Envirocrime enforcers

Two months into a nine month 
trial that sees four Environmental 
Enforcement Officers and one 
Team Manager from NSL – the 
contractor that already provides 
parking services to the borough 
– target enviro-crime hotspots, 
and the big issue has been rogue 
smokers. 

So far the team has handed out 
more than 1,300 Fixed Penalty 
Notices (FPNs) to people caught 

littering and causing other enviro-
crime in the borough’s town centres. 
However, far and away the biggest 
issue has been people throwing their 
cigarette butts onto the pavement.

“It’s about time some cigarette 
smokers learned to clean up after 
themselves,” said Cllr Clyde Loakes, 
Deputy Leader and Cabinet Member 
for Environment. “It simply isn’t 
acceptable to throw your cigarette 
butt onto the pavement once you 

www.walthamforest.gov.uk
Issue 153 I 11 January 2016 7

Health warnings have been issued to 
residents and traders about the damage 
that banned skin lightening creams can 
inflict. Many skin-lightening products 
contain dangerously high levels of 
hydroquinone, mercury or steroids which 
can result in a host of problems from 
skin thinning and discoloration to organ 
damage and even cancer. The Cosmetic 
Product Enforcement Regulations 2013 
makes it an offence to distribute non-
approved cosmetics. Residents should 
check that any skincare products they 
buy have the required labelling, including 
an ingredients’ list, EU name and address 
and batch number. The warning comes 
after the London Trading Standards team 
found banned skin-lightening products 
for sale across London.
• Further information about 
the dangers of skin lightening 
products can be found at www.
londontradingstandards.org.uk. 
Anyone concerned about products 
should report the matter to the 
Citizens Advice Consumer Service on 
03454 040 506. 

In brief

have finished with it.
“I accept that most smokers 

find a bin to dispose of their butts 
responsibly. There are now special 
sections for cigarette butts so there 
really is no excuse not to make use 
of them. Plus many businesses such 
as pubs provide special bins outside 
doorways.

“There is surely nothing more 
disgusting than the thought of a 
small child picking up someone’s 
fag butt from the ground, but that’s 
exactly what happens if they are not 
disposed of properly.”

Recent research has revealed that 
smoking-related rubbish makes up 
more than a third of all litter. Last 
year Waltham Forest Council officers 
handed out 800 FPNs to people 
caught committing enviro-crimes 
offences such as littering, fly-posting, 
spitting and urinating in public.

The initiative to work with NSL 
to address these low level enviro-
crimes was born out of a desire to 
free up the time of Council officers 
to address more complex issues 
such as fly-tipping – a problem that 

Cllr Clyde Loakes with three of the NSL Environmental 
Enforcement Officers in Leytonstone town centre

the Council has already managed to 
slash by a third over the past three 
years.

The Council spends more 
than £5million a year keeping 
the borough’s streets, parks and 
open spaces looking their best, 
so encouraging people not to litter 
would be of huge benefit, both 
environmentally and financially.

One other feature of the new 
initiative involving NSL is that officers 
wear bodycams that they turn on 
whenever they spot a potential 
perpetrator. By filming incidents 
and the issuing of fines, officers 
feel safer and arguments about 
whether incidents occurred can be 
corroborated.

More info
For more information about your 
Neighbourhoods Team, visit www.
walthamforest.gov.uk/mystreet. 
To report an issue, visit www.
walthamforest.gov.uk/report-it. 
Free internet access is available at 
all libraries in the borough.

EVERY STREET CLEANED AT LEAST ONCE A WEEK

Skin lightening 
cream 
warning

Walthamstow Town Centre Drop-in Events  
Walthamstow is changing. Some key sites have recently been 
developed and refurbished. We will be holding a drop-in exhibition  
in January to outline forthcoming town centre projects.  

WALK AND TALKS 

Take us on a tour of your local area and show us first-hand what’s important to you 
(lasting approx. 1 to 1.5 hours). Please contact us to register.

The Mall  
Meet at The Mall (outside Poundland). This 
session will focus on The Mall, High Street, 
Town Square and Hoe Street. 

Saturday 23 January  
2pm start

The Mill E17 
Meet at the main entrance of The Mill. This 
session will focus on the St James Street area. 

Saturday 30 January  
2pm start

The Mall  
Outside Poundland, E17 7JR  

Tuesday 26 January 
11am – 3pm 

Saturday 30 January  
11am – 5pm

Saturday 23 January 
11am – 5pm

Walthamstow Library  
Main Foyer, High Street, E17 7JN

Walthamstow Library  
Main Foyer, High Street, E17 7JN

Wednesday 27 January  
3pm – 7pm

The Mill E17 
7-11 Coppermill Lane, E17 7HA 

DROP-IN EXHIBITION  

Please come along to our exhibition to find out more on the plans for 
Walthamstow Town Centre and share your views.

T | 02077291705

E | info@shapingwalthamforest.co.uk
W | www.shapingwalthamforestco.uk 

SHAPING a BOROUGH FOR EVERYBODY
www.shapingwalthamforest.co.uk
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1. In these conditions:-

1.1 “the Publisher” means the London Borough of Waltham 
Forest (LBWF) the publisher of the newspaper (including 
any supplement, or magazine of other printed matter for 
which no charge is made to its recipient and which is 
published whether regularly or occasionally as part of, or 
in association with the newspaper) in or with which the 
advertisement is to appear or has appeared.

1.2 “Advertiser” means the person, firm, company, their 
agents or assigns who wishes the publisher to publish  
an advertisement.

1.3 “Advertisement” means the matter to be printed on the 
page or separately inserted or data stored on disk or the 
publisher is asked to publish and which is intended to be 
viewed by the Public.

1.4 “Rate Card” means the Publisher’s rate card in effect for 
the time being and may include, among other matters, 
its scale of advertisement rates, technical specifications, 
copy and cancellation deadlines and setting styles and 
standard conditions.

1.5 “Publication” means the making information available to 
the public.

1.6 “Copy” means the text and images which constitute the 
advertisement as supplied by the Advertiser either as raw 
copy to be set into an Advertisement by the Publisher  
or as finished artwork direct from the Advertiser or  
their agent.

2. Advertisements are accepted subject to LBWF approval 
of the copy and space being available.

3. These conditions apply in preference to and supersede 
any terms and conditions referred to, offered or relied on 
by the Advertiser whether in negotiation or at any stage 
in the dealings between the LBWF and the Advertiser 
with reference to the advertisement. LBWF will not be 
bound by any standard or printed conditions furnished 
by the Advertiser in any documents unless the Advertiser 
specifically states in writing, separately from such 
terms that it intends such terms to apply and LBWF 
acknowledges such notification in writing.

4. LBWF may omit or suspend any advertisements at any 
time upon reasonable grounds in which circumstance 
the Advertiser shall have no claim against LBWF. In the 
event of omission or suspension of an advertisement 
the Advertiser will be notified as soon as possible. If the 
omission or suspension is the fault of the Advertiser, 
payment for the advertisement will be due in full.

5. LBWF will not be liable for any loss of copy, artwork, 
photographs or other materials which the Advertiser 
warrants that it has retained insufficient quality and 
quantity for whatever purpose.

London Borough of Waltham Forest
Terms and conditions of insertion for 
advertisement in publication 

6. The Advertiser must supply copy instructions unasked. 
Unless copy instructions are received. LBWF reserves the 
right to publish only the Advertiser’s name and address.  
The full advertisement price will be payable.

7. Where the Advertiser is using an agency the Advertiser 
warrants that it is authorised by the Advertiser to place 
the advertisement with the LBWF and the Advertisement 
will indemnify LBWF against any claim made by the 
Advertiser against LBWF arising from the publication 
thereof.

8. The Advertiser warrants that:-

• any information supplied in connection with the 
Advertisement is accurate, complete and true;

• in respect of any Advertisement submitted for 
publication which contains the name or pictorial 
representation (photographic or otherwise) of any living 
person and/or any part of any living person and/or any 
copy by which any living person is or can be identified 
the Advertiser has obtained the authority of such living 
person to make use of such name, representation 
and/or copy;

• In relation to any investment Advertisement, the 
Advertiser is or its contents have been approved by an 
authorised person within the meaning of the Financial 
Service Act 1986 or the Advertisement is otherwise 
permitted by the Act;

• the Advertisement complies with the requirements of 
all relevant legislation (including subordinate legislation, 
the rules of statutorily recognised regulatory authorities 
and the law of the European Economic Community) 
for the time being in force;

• the advertising copy will not contain material of a 
political or religious nature, or in relation to the sexual 
services industry; and 

• all advertising copy submitted to LBWF is legal, 
decent, honest and truthful and complies with the 
British Code of Advertising Practice and all other 
relevant codes under the general supervision of the 
Advertising Standards Authority,

 The Advertiser will fully indemnify LBWF on demand 
against any claim or liability arising from the 
advertisement.

9. LBWF in its discretion and at any time, may alter the 
position or date of publication of the advertisement  
and/or amend the copy, including wording, images and 
logos submitted to suit the style and subject matter  
of the publication concerned and/or charge the costs  
of production (other than printing costs) as an extra.
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10. Copy films and artwork supplied to the Advertiser shall 
be held and used by LBWF at the Advertisers sole risk. 
LBWF may destroy any material supplied unless collected 
within six (6) months from publication. 

 Corrected proofs must be returned by the date specified 
on the submission proofs. The Advertiser shall be 
responsible for checking proofs and corrections.

11. LBWF will accept no responsibility for the quality of the 
reproduction of any films or electronic images included in 
the copy.

12. LBWF will provide the Advertiser with one voucher 
copy per insertion. LBWF reserves to itself to make a 
reasonable charge if the Advertiser requests further copy.

13. Copyright in materials prepared by LBWF will rest in 
LBWF. Advertisements containing such material may not 
reproduced without LBWF consent and its use by the 
Advertiser may be subject to LBWF granting a licence 
upon such terms as it considers is reasonable in all the 
circumstances.

14. LBWF Logo shall not be incorporated in any 
advertisement without the express consent in writing  
of LBWF.

15. LBWF shall have the right to change its scale of 
advertisement rates at any time. On revision the 
Advertiser may cancel any outstanding orders but future 
orders shall be subject to the revised charges.

16. Invoices rendered by LBWF shall be paid within twenty 
eight (28) days from the date of the invoice (unless the 
Advertiser is a NPA/PPA recognised agent when clause 
17 shall apply) and if they remain unpaid will bear interest 
at a rate of 4% above the Co-operative Bank plc base 
rate from the due date until payment is made.

17. Advertising agents recognised by the Newspaper 
Publishing Association (“NPA”) and the Periodical 
Publishers Association (“PPA”) will be granted 
commission as stated on the rate-card provided invoices 
are paid within twenty eight (28) days failing which the 
commissions will be reduced by 3% and a further 2%  
if invoices are not paid with fifty six (56) days of the  
due day.

18. In the absence of any other specific arrangements 
between LBWF and the Advertiser, payment in respect of 
the Advertisement (including any associated production, 
late copy and box number charges) is due in advance 
of publication except where LBWF has agreed to allow 
credit to the Advertiser, in which case the due time for 
payment shall be no later than 10 am on due date. 

19.  Full details of each remittance are to be supplied to LBWF 
by the due time. Payment shall mean the receipt by 
LBWF at its principal place of business (or elsewhere as 
it may direct) of cash or a cheque or at its bank of money 
transferred electronically or through the clearing banks’ 
giro credit system.

20. Subject to the provisions herein LBWF will carry out its 
obligations hereunder with reasonable care and skill but 
otherwise all liability to the Advertiser, or any third party, 
for breach of contract, negligence (unless resulting in 

death or personal injury) or any other matter (including 
without limitation, delay or failure of an advertisement 
to appear and errors or omissions in any copy sent to 
LBWF) and if such exclusion shall be ineffective limits its 
total liability to the Advertiser, or third party to the charges 
paid or payable by the Advertiser hereunder.

21. All cancellations of any advertisement, or sponsorship 
booked by the Advertiser shall be required to be 
cancelled in writing and received by LBWF.

22.  It is the responsibility of the Advertiser to check the 
correctness of the Advertisement (and of each insertion 
of the Advertisement if more than one). Without prejudice 
to condition LBWF assumes no responsibility for the 
repetition of an error in an Advertisement ordered for 
more than one insertion unless notified immediately the 
error occurs. Any other matter of complaint, claim or 
query (whether in relation to the Advertisement or the 
invoice) must be raised with the LBWF in writing within 
7 days following (as the case may be) insertion of the 
Advertisement or of the date on which it is claimed 
the Advertisement should have appeared or of the 
receipt by the Advertiser of the invoice giving rise to it. 
Without prejudice to LBWF entitlement to be paid for 
the Advertisement as published a sum representing a 
reasonable proportion of the charge agreed at the time 
the Advertisement was booked, LBWF liability is limited 
to a maximum at its option of giving a credit for its charge 
for the Advertisement or (in an appropriate instance) of 
publishing the Advertisement for a second time without 
charge. Such complaint, claim or query shall not affect 
the liability of the Advertiser for payment by the due time 
of LBWF charges for that and all other advertisements.

23. There is no obligation on LBWF to supply voucher copies 
or tearsheets and their absence shall not affect the 
Advertiser’s liability for the agreed charge

24.  The Advertiser will indemnify LBWF and agrees to keep 
it indemnified against all claims, costs, proceedings, 
demands, losses, damages, expenses or liability 
whatsoever arising directly or reasonably foreseeably as 
a result of any breach or non-performance of any of the 
representations, warranties or other terms contained in 
these conditions or implied by law.

25.  The placing of an order for the insertion of an 
Advertisement shall amount to an acceptance of these 
conditions and any conditions stipulated on an order form 
or elsewhere by the Advertiser shall be void insofar as 
they are inconsistent with these conditions.

26. Return of the acknowledgement copy or letter, fax telex 
or other electronic mail, or provision of copy by the 
Advertiser shall be deemed acceptance of the order  
and the conditions contained herein.

27. All matters affecting the placing of the Advertisement  
and LBWF Conditions shall be subject to the Laws of 
England and the parties agree and dispute or difference,  
if it cannot be resolved between the parties, acting in 
good faith, either may submit the dispute or difference  
to the jurisdiction of the English Courts.
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